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The ability to correctly interpret smiles is a skill that can be helpful in many aspects of life. One key feature 
that people look at is a smile, but smiles may not always be genuine. In our study, we focused on the 
detection of genuine and fake smiles and trained subjects to detect deception. The first training group was 
given applicable information, through PowerPoint, on distinguishing between smiles along with two videos 
presenting a genuine and fake smile. The second group viewed a PowerPoint with applicable information 
without videos. The third group viewed a PowerPoint containing just videos. Our control group was asked 
to think about situations where a fake or genuine smile would be used. Before training, participants viewed 
10 smile videos and indicated whether each smile was genuine or fake.  Following training, the participants 
viewed 10 new videos and again indicated whether each smile was genuine or fake. We hypothesized that 
the training groups would identify more smiles correctly than the control group. One week later, all groups 
viewed the same 20 videos again to determine whether the training had a lasting effect.  
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